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This presentation has been prepared and issued by Audience Analytics Limited (“Audience Analytics” or the “Company”) to inform interested parties about the Company and 
its progress. The material contained in this presentation sets out general background information on the Company and its activities. It does not constitute, nor does it contain 
an offer or invitation to subscribe for or purchase any securities in the Company or an inducement to make an offer or invitation with respect to those securities. No 
agreement to subscribe for securities in the Company will be entered into on the basis of this presentation. The distribution of this document in jurisdictions outside of 
Singapore may be restricted by law, and persons into whose possession this document comes should inform themselves about, and observe, all such restrictions.

The information supplied is in summary form and does not purport to be complete. Neither the Company nor its advisers have verified the accuracy or completeness of the 
information, statements and opinions contained in this presentation. Accordingly, to the maximum extent permitted by law, the Company makes no representation and gives 
no assurance, guarantee or warranty, express or implied, as to, and takes no responsibility and assumes no liability for, the authenticity, validity, accuracy, suitability or 
completeness of, or any errors in or omission, from any information, statement or opinion contained in this presentation.

You should not act or refrain from acting in reliance on this presentation material. This overview of the Company does not purport to contain all information that its 
recipients may require in order to make an informed assessment of the Company’s prospects. You should conduct your own investigation and perform your own analysis in 
order to satisfy yourself as to the accuracy and completeness of the information, statements and opinions contained in this presentation and when making any investment 
decision. You should seek professional advice from your stockbroker, solicitor, accountant, financial adviser, tax adviser or other independent professional adviser before 
deciding whether to invest in the Company. The Company and its advisers disclaim liability for any and all loss or damage which may be incurred by any recipient through 
the use of, or reliance upon, any information, statement or opinion contained in or omitted from this presentation. 

FORWARD-LOOKING STATEMENTS.
All statements, other than statements of historical fact, included herein, including without limitation, statements regarding forecast cash flows, future expansion plans and 
development objectives of the Company are forward-looking statements. The forward-looking statements involve subjective judgment, assumptions and analysis and are 
subject to significant risks, uncertainties and other factors, many of which are outside the control of, and are unknown to the Company. Accordingly, there can be no 
assurance that such statements or expectations will prove to be accurate and actual results and future events may differ materially from those anticipated or described in 
this presentation. Subject to any continuing obligations under applicable law or any relevant listing rules of the SGX, the Company disclaims any obligation or undertaking to 
disseminate any updates or revisions to any forward-looking statements in this document to reflect any change in expectations or any change in events, conditions or 
circumstances on which any such statement is based.

PAST PERFORMANCE.
This presentation includes information regarding the past performance of the Company. Investors should be aware that past performance is not indicative of future 
performance.
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01 Financial Highlights



Financial Highlights -Overview
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Established in 2002, Audience Analytics is a well-established business 
enabler, with a presence in Singapore, Cambodia, China, Hong Kong, 
India, Indonesia, Macau, Malaysia, the Philippines, South Korea, Sri 
Lanka, Taiwan, Thailand, United Arab Emirates and Vietnam. 

3 main business segments: 

Exhibitions
Connecting 

corporates with 
future talents 

Business Impact 
Assessment and 

Recognition
Recognising best practices 

and celebrating the 
achievements of corporates

Business Media
Content research and 
raising awareness of 

corporates

15 
Markets 

across Asia, 
and growing

20
Years of 

operational 
track record

~80
Employees

FY2023 AT A GLANCE

Revenue S$14.6M 15.1% CAGR
FY2019-FY2023

Gross Profit S$8.0M 21.7% CAGR
FY2019-FY2023

Net Profit S$4.6M 19.3% CAGR
FY2019-FY2023

S$0.1106
Net Cash/share*
(As of 31 Dec 2023)

*Net Cash = Cash and Cash Equivalents – Total Borrowings



FY2023 Reported Results

S$14.6 million

S$4.6 million

S$4.2 million

S$0.017

S$0.1106

vs FY2022

3.5%

(18.4%)

(39.9%)

(5.6%)

7.4 %

Annual Financial Performance
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Revenue

Net Profit

Free cashflow generated

Proposed Dividend per share

Net cash/share



FY2023 Revenue And Profitability
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Adjusted Net profit (S$m) and Adjusted 
Net Profit MarginsRevenue

FY2019-FY2023 CAGR: 15.1%

S$8.35m
S$7.62m

S$9.88m

S$14.13m S$14.63m

Revenue by Segment (S$m) FY2023 FY2022 % Change

Business Impact Assessment 
and Recognition 13.45 13.34 0.8%

Exhibitions 1.11 0.64 73.4%

Business Media 0.07 0.15 (53.3%)

Total 14.63* 14.13* 3.5%

*Excluding one-off listing expenses of S$0.4m and S$0.6m in FY2021 and FY2020, respectively. *Total figures may differ due to rounding differences



Financial Performance
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Dividends Declared*
In line with profit growth, supported by free cash flow generation

*The proposed dividend in FY2023 is subject to shareholders’ approval at the forthcoming annual general meeting of the Company. 
DPS: Dividend per share (In S$)
EPS: Earnings per share (In S$)
FCF: Free cash flow (defined as operating cashflow less purchase of property, plant and equipment) (In S$)
** The payout ratio is calculated based on dividends declared



Balance Sheet
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S$m (except for per share figures) 31 Dec 2023 31 Dec 2022

Total Assets 20.86 19.33

Total Liabilities 2.94 3.31

Total Equity 17.92 16.01

Net Asset Value per share (S$ cents)** 10.59 9.52

Cash and Cash Equivalents 18.95 17.41

Borrowings*** (0.23) （0.10）

Net Cash 18.72 17.30

**Computed based on 169.3 million shares for 31 Dec 2023 and 168.2 million shares for 31 Dec 2022
*** Include hire purchases of motor vehicles

Group

Net cash as of 31 Dec 2023 forms 35.1% of the Group’s total 
market cap*

*Based on share price of S$0.315 as of 31 Dec 2023



S$m FY2023 FY2022 FY2021 FY2020 FY2019

Net cash generated from 
operating activities 4.4 7.2 3.7 3.7 3.8 

Net cash (used in)/ generated 
from investing activities 0.2 (0.3) -*** 0.1 0.1 

Net cash (used in)/ generated 
from financing activities (3.2) (2.2) 3.1 (1.6) (3.1)

Net increase in cash and cash 
equivalents 1.5 4.7 6.9 2.3 0.7 

Cash at end of financial year 19.0 17.4 12.8 5.9 3.7 

Free cash flow generated* 4.2 7.0 3.7 3.7 3.8 

Free cashflow yield** 7.9% 16.6% 8.9% 8.8% 8.9%

*Free cash flow generated = Net cash from operating activities – purchase of PPE
**Free cash flow yield = Free cash flow generated/ market cap (based on share price of S$0.315 as of 31 Dec 2023)
*** Less than S$50,000

11

Free Cash Flow
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02 Proposed Resolutions
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ORDINARY BUSINESS
RESOLUTION 1

To receive and adopt the Directors’ Statement 
and the Audited Financial Statements of the 
Company and of the Group for the financial year 
ended 31 December 2023 (“FY2023”), together 
with the Independent Auditor’s Report thereon.

Proposed Resolutions
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ORDINARY BUSINESS
RESOLUTION 2

To declare and approve the payment of a first 
and final tax exempt (one-tier) dividend of 
S$0.017 per ordinary share in respect of 
FY2023.

Proposed Resolutions
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ORDINARY BUSINESS
RESOLUTION 3

To re-elect the following Directors of the Company (the 
“Directors”), who are retiring by rotation pursuant to 
Regulation 100 of the Constitution of the Company (the 
“Constitution”) and who, being eligible, offer 
themselves for re-election as Directors: 

(a) Datuk William Ng Yan Meng

Proposed Resolutions
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ORDINARY BUSINESS
RESOLUTION 4

To re-elect the following Directors of the Company (the 
“Directors”), who are retiring by rotation pursuant to 
Regulation 100 of the Constitution of the Company (the 
“Constitution”) and who, being eligible, offer 
themselves for re-election as Directors: 

(b) Adj. Prof. Paul Chan Wan Siew

Proposed Resolutions
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ORDINARY BUSINESS
RESOLUTION 5

To approve the payment of Directors’ fees of 
S$54,000 for the financial year ending 31 
December 2024 (“FY2024”), to be paid half 
yearly in arrears (FY2023: S$54,000).

Proposed Resolutions
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ORDINARY BUSINESS
RESOLUTION 6

To re-appoint Messrs Baker Tilly TFW LLP as the 
Independent Auditors of the Company to hold
office until the next AGM and to authorise the 
Directors of the Company to fix their 
remuneration.

Proposed Resolutions
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SPECIAL BUSINESS
RESOLUTION 7

Authority to allot and issue shares in the capital 
of the Company

Proposed Resolutions
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SPECIAL BUSINESS
RESOLUTION 8

Authority to offer and grant awards, and to allot 
and issue Shares under the Shared Purpose and 
Prosperity Incentive Plan (“SPRINT”)

Proposed Resolutions
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SPECIAL BUSINESS
RESOLUTION 9

Authority to offer and grant options, and to allot 
and issue Shares under the Group Employee 
Share Option Scheme (“Group ESOS”)

Proposed Resolutions
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03 Q&A
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What led to the decrease in revenue from the Malaysian market in FY2023? Can you give us an overview of 
the plans for the Malaysian market in FY2024?

Revenue from our Malaysian market decreased in FY2023 as compared to FY2022. 
1) The depreciation of the Malaysian Ringgit (MYR) against the Singapore Dollar (SGD) had a significant impact. 

The MYR weakened against the SGD by approximately 6% during FY2023, resulting in a corresponding 
decrease in revenue when converted to our reporting currency. 

2) The absence in FY2023 of one of our flagship events, which typically contributes around 5% of the Malaysian 
market's revenue, further exacerbated the revenue shortfall. 

Moving forward in FY2024, we remain focused on strengthening our brand and enhancing our events in Malaysia, 
leveraging on our strengths and competitive edge. Investments in branding and event innovation will ensure 
exceptional experiences for our customers. However, we continue to monitor potential geopolitical risks that could 
impact the overall outlook for the regional economy. Our team is prepared to navigate these uncertainties in the 
broader business environment while delivering quality offerings that drive success in this market.

Q&A
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How do the attendance figures for our major awards events in FY2023 compare against the numbers in 
FY2022 and pre-Covid?

Our major awards events in FY2023 maintained robust attendance, with figures within 5% of FY2022 levels. 
Notably, FY2023 marked the second-highest attendance in our company’s history, underscoring the enduring 
appeal and reputation of our flagship events. This exemplifies our ability to successfully navigate challenges in 
delivering exceptional experiences, solidifying our position as industry leaders in curating world-class awards 
events.

Q&A
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Were there adjustments to nomination fees for our main awards events in FY2023, and are there plans for 
adjustments in FY2024?

Nomination fee adjustments for our main awards events in FY2023 did not significantly impact the company's 
overall revenue. Moving forward, our management team will conduct comprehensive market analyses to gauge 
responses from respective events before determining any fee adjustments for FY2024. We remain committed to 
delivering exceptional value while ensuring our fees align with market dynamics and customer expectations, 
enabling us to sustain our industry-leading position.

Q&A



THANK YOU!
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MCTF (Jobstreet.com 
Malaysia Career & 
Training Fair) and PGEF 
(Postgraduate Education 
Fair) was first organised 
under Advantage 
Integrated 
Communications

Lifestyle Magazine 5 
Senses and Color Me 
Pretty was first published

SME Magazine 
was launched

AIC Media Sdn Bhd was 
incorporated in Malaysia

The launch of HR Asia, 
SME Solutions Expo, 
SME CEO Forum and 
SME100 Awards

The launch of Capital 
Asia 资本 AlC Media 
Sdn Bhd was renamed 
to Business Media 
International Sdn Bhd

The launch of HR 
Asia Best
Companies to 
Work For in
Asia Awards and 
ITX ASIA （trade 
show and 
conference for
IT products and 
services)

HR Asia Awards was
organised in Singapore

The launch of HR 
Asia Awards in 
Hong Kong & SME 
100 Awards in 
Singapore 
respectively.

BMI Singapore 
was incorporated 
in Singapore.

HR Asia Awards was 
organised in Indonesia

BM Hong Kong was 
incorporated in Hong 
Kong with partnership 
with EA Hong Kong and 
EA Singapore
HR Asia Awards was 
organised in the People 
Republic of China
Golden Bull Award was 
relaunched in Malaysia

Inspired SME and Future 
HR was launched
TEAM proprietary 
analysis tool which was 
first administered HR 
Asia Awards was 
organised in Taiwan, 
Philippines and Vietnam
Golden Bull Award was 
launched in Singapore

CXP Asia was launched 
in Asia SME100 
Awards was organised 
in Indonesia
HR Asia Awards was 
organised in Thailand 
& launched in South 
Korea and UAE

SME100 Awards was 
launched in Vietnam 
HR Asia Awards was 
launched in Cambodia.
CXP Awards was launched 
in Malaysia, Singapore, 
and Hong Kong
Golden Bull Award was 
launched in Taiwan 
Launched web portal for 
Energy Asia, CXP Asia and 
Truth TV

Partnership with Dow 
Jones to aggregate 
and monetise news 
content and data via 
Dow Jones Factiva
HR Asia Awards was 
launched in India
Launched web portal 
for Logistics Asia

Acquired IP Rights for 
Golden Bull Award

Formed 
partnership with 
The Edge 
Singapore to be 
the supporting 
media for Golden 
Bull Award 
Singapore and 
SME100 
Singapore

Milestones
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15 Markets Across 
Asia, and Growing

2002 2005 2007 2008 2009 2010 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022 2023

UAE India

Sri Lanka

Malaysia

Indonesia

Singapore

Cambodia

Thailand

Vietnam Phillipines

South Korea

China

Macau
Hong Kong

Taiwan



GROWTH STRATEGIES
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01 Expansion into new markets

Replicate the success of HR Asia Awards 
across SME100 Awards, Golden Bull Awards, 
and CXP Awards through expansion of new 
markets

11 1210

2018
Taiwan, 

Philippines, 
Vietnam

2019
Thailand, South 

Korea

2020
Cambodia

2022
India, Japan, UAE

2017
PRC

2014
Singapore

2015
Hong Kong, 

Macau

2016
Indonesia

2013 
Malaysia

2022
Thailand

2015
Singapore

2019
Indonesia

2020
Vietnam

2009
Malaysia

2018
Singapore

2020
Taiwan

2022
PRC

2017
Malaysia

2020
Malaysia, 

Singapore, Hong 
Kong 
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02 Cross-selling of Brands

Launched CXP Awards in 2020
Recognition Of Excellence In Customer Experience

Significant cross-selling opportunity 
to introduce CXP Awards to current 
HR Asia Awards, SME100 Awards 
and Golden Bull Awards nominees 

base

Held in Malaysia, Singapore and 
Hong Kong, implying significant 

room for growth



GROWTH STRATEGIES
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03 Deeper penetration in existing markets

Trend in the average number of 
participants for each award program*

**Base year (FY2018) = 100

*Average number of participants for each award program = Total 
participants/ Total number of award programs held
** Average number of participants for each award program in FY2018 is 
taken to be the base index year of 100. Subsequent years data are 
presented using FY2018 data as a point of reference. 

Seeing strong demand in existing markets
(Room for growth with low penetration in 
existing markets)

10-24% growth in average number of 
participants per award program since FY2018

Moving forward, strong growth in existing 
markets will continue to underpin Audience 
Analytics’s earning base 

Strong growth in the average number of participants 
per award program

Due to established track record and 
recognisable award brands 
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Bain Equity Sdn Bhd Is Held 
By Datuk William Ng 
(Chairman And Managing 
Director) and Dato’ Ryan Ooi 
(Executive Director).

84% 
Bain Equity Sdn 
Bhd

14% 
Public

2% 
Director' 
Direct Holding

As of 31 Dec 2023

OWNERSHIP



INVESTMENT MERITS 
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Established Portfolio of Business 
Impact Assessments and Awards with 
High Barriers to Entry

• Recognisable and established awards brands, 
such as HR Asia and SME100, attract 
thousands of corporate participants annually 
across the region. Over the last few years, 
more than 100 of the Fortune 500 companies 
have participated in the awards.

• The business awards segment requires time 
and resources to establish a reputation due to 
its high barrier of entry, providing the company 
with monopolistic like 

Highly Complementary Business Segments 
with a Scalable Asset-Light Business Model

• The Group’s three business segments are highly 
complementary within the targeted specialisation 
verticals, from media to business recognition 
awards and exhibitions

• A highly scalable business model that has been 
replicated successfully across different countries

Attractive Valuation

• The company trades at a significant 
discount to its global peers, offering 
a compelling valuation based on an 
11.25x PE, 5.7% Dividend Yield, and 
53.2% Payout Ratio as of 31 Dec 
2023

Strong Net Cash Position 

• As of 31 Dec 2023, the Group has a 
net cash position of S$18.72m 
(35.1% of Market Capitalisation)

Major shareholders’ interests 
aligned with minority investors

• Insiders control more than 84% 
of total shares making the 
company’s objectives strongly 
aligned with its shareholders



ANALYST COVERAGE
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High-margin services 
business and 
growing regionally

01 RHB - Top Singapore Small 
Cap Companies

Growth through higher 
participation into 
markets with more 
award products

Holds IP to several 
established business 
impact assessment and 
recognition program

02 Lim & Tan Securities – 
Initiate BUY S$0.425 TP

Expected to continue 
strong earnings 
growth profile

https://www.gem-comm.com/wp-content/uploads/2022/04/rhb-report-rhb-top-20-singapore-small-cap-companie_230523_221136_compressed.pdf
https://www.gem-comm.com/wp-content/uploads/2022/04/rhb-report-rhb-top-20-singapore-small-cap-companie_230523_221136_compressed.pdf
https://www.gem-comm.com/wp-content/uploads/2022/04/StockReport-AudienceAnalytics-9-March-2023-1.pdf
https://www.gem-comm.com/wp-content/uploads/2022/04/StockReport-AudienceAnalytics-9-March-2023-1.pdf

