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Company
Profile

mm2 Asia Ltd is a media content provider. The Company produces movies 
and infotainment programs for television stations, advertisers and online 
media. mm2 also finances, produces and distributes commercial content.

Stock
Info

Key Highlights 2018 2019 2020 2021

Revenue (SGD m) 192.0 266.2 235.8 75.2

Net Profit/(Loss) 
(SGD m)

22.4 19.1 3.3 (90.8)

P/E 7.1 8.3 47.4 N/A

P/B 0.9 0.7 0.7 1.2 

Return on Equity 14.2% 10.8% 2.4% N/A

Net D/E -13.1% 76.7% 83.5% 145.5%

Key
Financial 
Highlights

Sales by 
Business 
Segment 

70%
2%

21%

2%

5%

Core Business

Post & Digital Content

Production Business

Cinema Business

Concert & Event Business

Other Segments

Latest 
Corporate 
Updates 

The Edge: 'Buy' mm2 Asia despite FY21 net loss, profits expected by FY23: 
UOB Kay Hian
Value Invest Asia: Is MM2 Asia a good growth stock to bet on?
Business Times: mm2 reports positive cash flow amid coronavirus 
disruptions

Analyst 
Coverage

Report Recommendation TP

UOBKH • FY21: Rebound In Core Production 
& Cinema; Better Days Ahead

BUY S$0.095

DBS • Turnaround hinges on deleveraging 
plans

HOLD S$0.067

https://www.theedgesingapore.com/capital/brokers-calls/buy-mm2-asia-despite-fy21-net-loss-profits-expected-fy23-uob-kay-hian
https://valueinvestasia.com/is-mm2-asia-ltd-a-good-growth-stock-to-bet-on/
https://www.businesstimes.com.sg/companies-markets/mm2-reports-positive-cash-flow-amid-coronavirus-disruptions
https://www.gem-comm.com/wp-content/uploads/2021/06/mm2-070621-ltjc.pdf
https://www.gem-comm.com/wp-content/uploads/2021/05/mm2_31May2021_CU.pdf


This factsheet was created for the purpose of providing decisions. It was not created to solicit investors. The final decision and responsibility for investments rests solely with
the user of this factsheet and its content. Furthermore, opinions, forecasts and other content found on this factsheet are based on assumptions and beliefs of mm2 Asia at the
time of preparation. Please also be aware that information on this factsheet may be changed, modified, added or removed at any time without prior notice. While every effort is
made to ensure the accuracy of information written on this factsheet, mm2 Asia and the IR representatives assume no responsibility, whatsoever, for any damages resulting
from the use of this content such as, but not limited to, that related to the use of erroneous information or the downloading of data.
IR contact: GEM COMM connect@gem-comm.com
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Simplified 
Group 
Structure

Production

Event/Show 
Post-Production

Concert/Event Cinema

41.5% 39% 100%

2nd largest operator in 
Singapore

4th largest operator in 
Malaysia 

UnUsUaL Management 
Pte Ltd

Vividthree Holdings Ltd.

Revenue 
Model

mm2 Asia focuses on providing an excellent and consistent entertainment 
experience for both their consumers and partners/investors. By leveraging 
the best-of-breed technologies and techniques, mm2 pieces together 
different creative mediums to create highly memorable entertainment 
experiences for all audiences.

Content Creation Journey

Stakeholders/Partners Consumers

Movies, Advertisements, 
Corporate Videos, Events etc

Post Production +
VR Set Income

Production
Event 
Producer

Royalty from 
VR tour sales

Cinema 
Sales

Event Promoter 
(Share of event 
sales)

CONSUMERS


